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Expand your knowledge, see all that’s new, be the leader in your market! 
 


 
 


NEW-look selling trade show 
NEW cost-effective, convenient location  


NEW merchandising seminars in key categories 
NEW added take-away value for you and your managers 


 


Featured Speakers on Sept. 13 
 
 
 
 
 
 
 
 
 
 
 
 


                                    
 


Unmatched Networking & Idea Sharing  Unfiltered Mfr. Intel  Outstanding ROI  


 
Robert Hemphill 


CEO of WebStop, Inc. 
Make Digital Marketing and 
Social Media Work for YOU 


 
Micah Solomon 


Best Selling Author 
Exceptional Service, 
Exceptional Profit 


Fantastic 
Silent 


Auction 


 Retailers 
 Michigan Grocers Association 


Refresh and 
Recharge at 
Michigan’s 


Favorite 
Resort 







 


Retail Members: register before 
August 11 for just $350 and your 
spouse is FREE!  Register 4 or more 
from your company and save 25%. 


 


Is this really a selling show? You bet it is. Although the mission of this and every MGA convention is to provide our members 
the latest information, the newest products, and hottest food business trends, in 2011 MGA is also encouraging show-only special 
pricing from all of its exhibitors. That translates to an incremental sales/savings opportunity for suppliers and retailers. Now that’s a 
win-win! 


• All limits or minimum purchase requirements, delivery dates, and other important terms must be clearly stated by 
exhibitors.  All communication and arrangements with any wholesalers/distributors involved are exhibitors’ responsibility. 


• Exhibitors are encouraged, but not required to offer show-only specials. Those that do will be identified to MGA retail 
members in advance of the show. 


 


The MGA Show: Experience the Difference! 
This September, Michigan Grocers Association is taking the regional food show 
experience to a whole new level. Retailers asked MGA to give them more reasons 
to attend the show and a growing number of exhibitors have said, give us the 
opportunity to sell something.  The result is a selling show that is also a “virtual 
store tour” of current best practices in merchandising, featuring expanded 
displays and in-show seminars in a number of key categories – deli/bakery, 
seafood, dairy, pre-cut produce, convenience meals, and salty snacks. Show hours 
have been expanded to accommodate these activities and as a convenience for 
retailers that can attend the conference on show-day only. 
 


MGA’s show fills a unique niche, serving independent supermarkets that 
represent several different wholesale groups and a statewide geography. With the format changes described 
above, MGA’s show increases the educational take-away of the overall conference. The theme of the 2½-day 
conference will support the show experience with examples of innovation and inspiration throughout, including 
recognized national speakers on digital marketing for retailers as well as new old-fashion customer service in a 
digital world. 
 


Michigan Marketplace The place for all things MICHIGAN is this show-within-a-show: locally grown, 
produced and manufactured products of all types that showcase the best of what our state has to offer in the 
global food economy. 


 
Summit Village at Shanty Creek Resorts in Bellaire (45 minutes NE of Traverse City) is hosting the 113th Annual 
Michigan Grocers Association Conference for the first time. Boasting a $10 million renovation completed in 2009, 
the Lakeview Hotel & Conference Center at Summit Village offer spectacular views of Lake Bellaire, miles of pristine 
hardwood forests and out-the-door access to The Legend and Summit Golf Courses. All 185 guestrooms in the 
Hotel were redecorated with a beautiful new look, new furnishings, and state-of-the-art technology, including LCD 
televisions, electronic door locks, wireless internet access, microwave ovens and refrigerators. All this and all-
inclusive Modified American Plan room rates that include breakfast and dinner daily and are 40% less than at 
MGA’s 2010 conference.  
 


 
 
The 2011 MGA Experience is the full package – a challenging, inspiring learning environment with time to relax and 
recharge the batteries. It offers the quality and opportunity of national conventions at a fraction of the cost, and in 
a location that is accessible and respectful of your time away from the store or office. Make it a working getaway 
for the two of you, a retreat for your management team, or a reward for hard-working associates. 
 
  







 


TThhee  22001111  MMGGAA  EExxppeerriieennccee  
Shanty Creek Resorts  Bellaire, Michigan  Sept. 11-13 


 
 


SCHEDULE OF EVENTS 
 
Sunday, September 11 
EXHIBIT  SETUP    12-6:00 pm  Grand Ballroom 
Arrival and check-in    3:00 pm 
Welcome Reception & Silent Auction  6-7:30 pm  Bellaire Ballroom 
Dinner      7:30 pm       "        " 
Bruce & Buster’s Backdoor Saloon  9-11:00 pm  South Lobby 
 
Monday, September 12 
EXHIBIT  SETUP    7-9:30 am  Grand Ballroom 
Breakfast     7:30-8:30 am  Bellaire Ballroom 
MGA Annual Meeting & Election  8:30-9:30 am        "        " 
 Exhibits & Seminars    9:30 am-2:30 pm Grand Ballroom 
EXHIBIT  REMOVAL    2:30-6 pm        "        " 
Bocce Tournament    3:30 pm  Summit G.C. 9th Fairway 
President’s Reception    6:30-7:30 pm  Ivan’s at Schuss Mtn. 
Chairman’s Dinner and Entertainment  7:30 pm       "        " 
 
Tuesday, September 13 
Breakfast     7-8:00 am  Bellaire Ballroom 
General Session    8-10:00 am       "        " 
• Digital Marketing & Social Media for Supermarkets with Robert Hemphill, President/CEO of WebStop 
• Exceptional Service, Exceptional Profit with Micah Solomon 
 


Golf Outing – MGA Fall Classic  11 am shotgun start Arnold Palmer’s The Legend GC 
Leisure Time for non-golfers   10 am- 
Happy Hour     6-7:00 pm  Summit Patio 
Dinner      7:00 pm        "          "  
 
 
Tuesday overnight guests will receive a restaurant voucher for  
Wednesday breakfast. 


INNOVATION 
and 


INSPIRATION 
in the Food Business 


 


What to do? 
Shopping in Bellaire, Alden or TC 


Shanty Creek Spa 
Winery Tour - Sightseeing 


Hiking and Biking 
Lunch at LuLu’s or Shorts Brewery 


in Bellaire 
Turtle Creek Casino 


 
 


Anheuser-Busch brewmaster  
beer tasting/food pairing event 


Resort/casual attire is 
recommended for all 
conference functions 


and events. 
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Payment Method


Registration Fees


MGA Members*
No. of Individuals _______ included in sponsorship


No. of Individuals _______ x $350  =$ __________


No. of Spouse / Guest _____  =$ __________


Name ________________________________ Spouse or Guest __________________________


Home Address _____________________________________________________________________


Name ________________________________ Spouse or Guest __________________________


Home Address _____________________________________________________________________


Name ________________________________ Spouse or Guest __________________________


Home Address _____________________________________________________________________


Name ________________________________ Spouse or Guest __________________________


Home Address _____________________________________________________________________


Store/Company_____________________________________________________________________


Address __________________________________ City, State, ZIP ____________________________


Phone ___________________________________ Fax _____________________________________


E-mail Address _____________________________________________________________________


Register up to four individuals or couples with one form.
Copy this blank form for additional registrations.Who’s Coming?


Please print clearly.


Non-Members*
No. of Individuals _______ included in sponsorship


No. of Individuals _______ x $450  =$ __________


No. of Spouse / Guest _____  =$ __________


*After August 11, 2011 all registration rate categories increase $50.
All cancellations are charged a $25 admininstrative fee; no cancellations or refunds after September 6.


GRAND TOTAL DUE = $ ______________
Fall Golf Classic  $


$150 per golfer; Sept. 6 deadline


CONFERENCE
REGISTRATION


MGA USE ONLY


BT ID: ________


Date Pd: _____


Amt. Pd: _____


Ck. # ________


CC #: ________


Card Number: ________________________________________ Exp. Date: ____________________


Street No. (from billing address of card) _____________ZIP Code ___________________________


Security Code: __________ (last 3 digits on back of card OR 4 digits on front for AMEX)


Signature: ______________________________________________________________


Return completed form and payment to:
Michigan Grocers Association  221 N Walnut Street  Lansing, MI 48933-1121 Phone: (800)947-6237


FREEFREE


 Check Enclosed (Made payable to Michigan Grocers Association)         Please send me an invoice


   


*NOTE:  Printing your name above validates it as your offical signature.


If paying by credit card fax completed form to:      (517) 372-3002 or email to nora@michigangrocers.org







 


For Questions or More Information, Please Call: 1-800-678-4111 


 
 
 
 
 
 
 
 
 
 
 


PLEASE RETURN THIS FORM BY MAIL OR FAX TO: 
Reservations Department  •  Shanty Creek Resorts 


5780 Shanty Creek Road • Bellaire, MI  49615 
Fax:  231.533.7004 


 
 Check-in begins at 6pm, Check-Out is 12pm 


 


 
Name:__________________________________________________________________________________________ 
 
Address:________________________________________________ Home Phone:  _________________________ 
 
City:_________________________  State:____     Zip:____________ Business Phone:________________________ 
 
Confirmation Email: ________________________________________  Fax:  _________________________________ 
 


You are welcome to arrive early or extend your stay following this scheduled event.  At times specified accommodations are not available prior 
 to or following your event.  If the room type requested is not available, we reserve the right to assign the next available room type and rate. 


 


Arrival Date:  ________________    Departure Date:________________      # Adults:_______ # Children:______         
 


ROOM TYPE:    1 Adult  2 Adults 3 Adults 4 Adults    
 
______Guest Room (2 Beds)  $199.00 $133.00 $117.00 $109.00 
 
______Parlor Studio (King Bed) $220.00 $144.00 
        


The above rates include an MGA group discount plus daily breakfast, daily dinner, and all applicable taxes, fees, and 


service charges. The all-inclusive rates are quoted on a per person/per day basis. 
         If your organization is state tax exempt you must furnish a copy of the state tax exemption certificate when making your reservation.


 
THIS FORM MUST BE MAILED OR FAXED IN TO RECEIVE THE GROUP DISCOUNTED RATES. 
Deposit Policy: You must guarantee your room reservation with a major credit card or a check for deposit of 1


st
 nights lodging.  Credit 


card WILL BE charged for the above deposit. Use of Debit cards at the resort for lodging or deposits may cause your financial 
institution to put a hold on your account for the total amount of the stay plus a $50.00 per night incidental charge.  The resort 
is not responsible for returned check fees resulting from this practice by your financial institution.  Refund of your deposit will 
be made if cancellation occurs at least 5 days prior to arrival, less a $10 handling fee. 
 


Card Number:  _______________________________________________     Expiration Date:_____________________ 
(If Mailing a Check, Please Note on the Line Above.) Reservation will be held for 10 days pending receipt of the check.  If credit card 
deposit is made and organization pays in full by check refunds of credit card are subject to a $10.00 handling fee. 


 
Signature (Required):  ____________________________________Printed Name ______________________________ 
  
Do you have any special lodging requests? 
Barrier Free: ________________       Other (Please Indicate): _________________________________________ 


 
We do our best to honor special requests, however we cannot guarantee them. 


Michigan Grocers Association 
September 10-14, 2011 


101179 


Reservations Must be Received By: August 10, 2011 


 







 
 
 


 
 


       Tuesday, September 13 • 11:00 am start 
       Four-Ball Scramble • $150 per golfer • $600 per team 


 


MGA’s fall outing is a tradition that has been hosted by some legendary Michigan golf 
destinations – Arcadia Bluffs, The Bear, Boyne’s Heather and Arthur Hills, Tom Doak’s original 
High Point, The PohlCat, St. Ives, Wawashkamo and more. What better course to add to that list 
in 2011 than Shanty Creek’s The Legend? Designed by Arnold Palmer, The Legend was awarded 
4½ stars in Golf Digest's "Places to Play Directory." Cascading over hilltops with stunning views of 
Lake Bellaire and into valleys alongside crystal clear waters, The Legend was named one of the 
top four resort courses in the United States by the readers of Golf Magazine. Entry fees include 
18 holes of golf, cart, lunch, and prizes for the winners.  All proceeds after expenses support 
Michigan Grocers Association government relations programs.  Thank you for your participation! 


 
 


Contact Name: __________________________________ Company: ____________________________________ 


Address: _______________________________________ City,State,ZIP: _________________________________ 


email: _________________________________________ Phone: _______________________________________ 
 
 


Be a tee or beverage cart sponsor and stand out in the crowd! 
 
 


Golfer #1 _________________________________  Store/Company _______________________________ 


Golfer #2 _________________________________  Store/Company _______________________________ 


Golfer #3 _________________________________  Store/Company _______________________________ 


Golfer #4 _________________________________  Store/Company _______________________________ 
 
 


 Please accept a reservation for the golfer(s) listed above 


$ ________ Sponsor Pledge: Tee $400; Beverage Cart $500 __________________________ 


$ ________ Entry Fees @$150 per golfer Includes go l f ,  cart ,  lunch,  and prizes .  


$ ________ TOTAL DUE 
 


 Check enclosed, payable to Michigan Grocers Association 
 


 Please invoice.  Authorized Signature __________________________________ 


_________________________________              Card Number:


Billing address:__________________________________   Zip Code:____________   Security Code:___________  


Card Expiration:____________    Signature:______________________________________________ 
 


 


Golf entry fees and sponsorship payments are due by September 6, 2011. 
 


 


Enter by phone or email/mail/ fax this form to: 
 


Michigan Grocers Association  221 N. Walnut Street  Lansing, MI 48933  FAX (517) 372-3002 
Call (800) 947-6237 ext. 25 or nora@michigangrocers.org   


 
Contributions or gifts to the Michigan Grocers Association are not deductible as charitable contributions for Federal Income Tax purposes, 


However, they may be deductible as ordinary and necessary business expenses.  Internal Revenue Code sec. 6113 


2011 Michigan Grocers 
Fall Golf Classic 


 
Par: 72 • 6,764 Yards 


Slope: 137 • Rating: 73.6 


Presented by 


 


Lun c h Sp on sore d by  


 


Note: Everyone is welcome to 
play; conference attendance is 
not required. Convenient starting 
time for day-trippers. 



mailto:nora@michigangrocers.org�

Nora

Typewritten Text

NOTE: Printing your name in the signature areas of this form validates it as your official signature.
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